
Calendar of Events 
 

August 

6th-Women’s Division Board Meeting 
5:30 p.m. Chamber Board Room 

9th-Chamber Board Meeting—Noon 
Chamber Board Room  

17th & 18th-Cook for the Cure BBQ 
Cook off Slaton Park 

31st-5th Friday Art Show 

 

September 

3rd-Women’s Division Board Meeting 
5:30 p.m. Chamber Board Room 

13th-Chamber Board Meeting—Noon 
Chamber Board Room  

 

October 

1st-Women’s Division Board Meeting 

5:30 p.m. Chamber Board Room 

11th-Chamber Board Meeting—Noon 

Chamber Board Room  

 

November 

5th-Women’s Division Board Meeting 
5:30 p.m. Chamber Board Room 

8th-Chamber Board Meeting—Noon 
Chamber Board Room  

30th-5th Friday Art Show 

Newsletter 

Fall 2012 

Tom Aberle 
Julee Becker 
Gary Boles 

Lance Bownds 

Jim Davis 
Mark Heinrich 

Jay Hurst 
Wes Kitten 

Mark Meurer 
Patsy Vessels 
Jim Morton 

John Mark Sadler 

Jim Tidwell 
Chad Wilson 

Anne Marie Wright 
 

2012 Directors 

Our volunteers 
 

Wes Kitten and friends 
 

Mark Meurer 
 

Mercy Retreat Center 
 

Mark and Keilie Heinrich 
 

Stephen and Julee Becker 
 

Jim Tidwell 
 

Jim Davis 
 

Dubbin Englund 
 

Sonny Bullard 
 

Cleve and Sharon Kerby 
 

Anne Marie Wright 
 

Shelby Means and her 
daughter 

 

Jerry and Barbara Hopper 
 

Jim and Jan Morton 
 

Tom and Tish Aberle 
 

Jim Taliaferro 
 

Steve Richie 
 

Cathy Whitten 
 

Mike Delano and the Texas 
Air Museum 

 

Gary Boles and the 
United U-Crew 

 

 The City of Slaton: 
Mike Lamberson 

Doyce Fields, Jerry Powe, 
Carl Seymour, Don Settle, 

Tony Linker, Clayton Wallis, 
Chris Conteras 

 

Chief Wheeler and the 
Slaton Police Department 

 

Tyra Rodgers and the 
Slaton EMS 

 

Freddie Rainwater and the 
Slaton Fire Department 

 
 

Volunteers who adopted 
planters around the square 

 

My own kids who get 
“voluntold” to help me 

tote-n-carry 
 

Many others showed up to 
help set up, clean up and 
just lend a helping hand. 

 
Thank you for all the work 
you do to help make these 
events a success. 

Notes from the office:   Thank you for joining us for our summer events. The July 4th Festival 
had a huge crowd and had lots of fun. The car show was a big success. The Caprock Classic Car 
Club reported 250 cars, not including the burn-out cars. Thanks to everyone who has helped out this 
summer with the both events. 
 

First our July 4th Sponsors:  
United Supermarkets KSSL FM 
American State Bank The Slatonite 
O. D. Kenney Auto Parts Slat-Co Printing 
RVOS/Meurer Agency Caprock Pharmacy 
R. E. Janes Gravel Company 
Caprock Santa Fe Credit Union 



 
 

 
 
 

 

WaterSpace Gallery 
WaterSpace North Gallery 

V2 Gallery 
Diver City Gallery 

Koenig Gallery 
City Hall 

 

 

  Farmer-Rancher-Merchant Dinner 

Monday, September 24th  2012 
11:30 a.m. to 1:00 p.m. at St. Joseph’s Hall 

Farmers pick up your tickets at these area gins: 
 

Slaton Co-op Gin, Tex-Star Gins, Posey Gin, Inc., Acuff-McClung Gin 
 

Merchants may purchase tickets from the 
Slaton Chamber of Commerce. 

Call 828-6238 or email slatoncoc@bcglobal.net 
 

Corporate Sponsors: 
Hurst Farm Supply              Nexgen            Smith South Plains 

Vessels Insurance for Germania Insurance 

Cross 

Promotions 
 

Who wants to reach 

and sell to the same 

customers you do, 

but they’re not com-

petitors?  There are 

always other busi-

nesses that serve the 

same target market 

you do but have no interest in your type of 

business or what you sell.  Why not work to-

gether and expand your horizons even more?  

You can put flyers with coupons in your cross

-promo store and even print compliments of… 

on them for a nice personal touch.  In return, 

you can give out information or have a small 

display where your customers can be referred 

to your cross-promo partner.  Some business-

es go together nicely like: 

 

 Wedding photographers and tuxedo rental 

 Health food stores and exercise clubs 

 Clothing stores and shoe stores 

 Employment agencies and day care centers 

 A fast food franchise and a candy store 

 Liquor store and deli 

 Auto parts and tire store 

 Bookstores and coffee houses 

 Video stores and pizza delivery 

 Hotels and restaurants 

 Pet store and a veterinarian 

 Golf course and sporting goods dealer 

 

See the relationship between each one, they 

both sell to the same customer but supply a 

different product or service.  Think about your 

best cross-promo partner and talk to the own-

er.  This works best for two small businesses 

because large company store managers usual-

ly don’t have the authority to make this type 

of decision and will think it’s too much trou-

ble to take it higher up.  Anyway, we want to 

help and promote our fellow small businesses.  

Once you find your best type of partner busi-

ness and you set up the cross-promotion, don’t 

stop there.  Search the web or look in the 

phone book for others in your partner’s busi-

ness and approach them with the same idea.  

It’s better to have five or six working for you 

than just one. 
 

By Barry Thomsen – Publisher/Editor, Small Business 
Idea-Letter and Small Business Consultant 877-700-1322 

Email:  idealetter@aol.com 



Slaton Souvenirs 
 
 
 
 

 

Centennial Souvenirs 

T-shirts cups 
koozies 

ornaments, 
decals 

On sale at the Slaton Museum/Town Square Antique Mall. 

 
 

 
 
 

 

WaterSpace Gallery 
WaterSpace North Gallery 

V2 Gallery 
Diver City Gallery 

Koenig Gallery 
City Hall 

  Farmer-Rancher-Merchant Dinner 

Monday, September 24th  2012 
11:30 a.m. to 1:00 p.m. at St. Joseph’s Hall 

Farmers pick up your tickets at these area gins: 
 

Slaton Co-op Gin, Tex-Star Gins, Posey Gin, Inc., Acuff-McClung Gin 
 

Merchants may purchase tickets from the 
Slaton Chamber of Commerce. 

Call 828-6238 or email slatoncoc@bcglobal.net 
 

Corporate Sponsors: 
Hurst Farm Supply              Nexgen            Smith South Plains 

Vessels Insurance for Germania Insurance 

“People Flow” Equals “Cash Flow” 

Tip # 001 – Market Inventory  
 

It takes new, current and previous customers vis-
iting your establishment to generate a good in-
come today.  They have to purchase frequently 
and regularly from you. 
Start by maintaining a list of all your customers.  
This list should include name, address, cell phone 
number, email address and any other information 
that you would deem necessary.  Once you have 
a list, you will have the ability, with the right 
tools, to communicate with them and attract 
them to your business.    
Also, start by building a list of people that are not 

your customers, but would love to have the bene-
fits of your business.  Again collect their contact 
information as you have done with your custom-
ers.  I will teach you how to attract these people 
into your business each and every week. 
These two lists will become your Market Invento-
ry.   These lists will prove to be more powerful 
than your physical inventory.   
I know “Tip 001” sounds very basic, but have you 
taken the steps to maintain a “Market Inventory?” 
 
Building a Small Town BIG Business  by Mark Meurer 
www.TotalFrenzy.com   800.678.8113 
mark@totalfrenzy.com 
Cell/Text 806.789.8456 

Caprock Classic 
Car Club Show 

and Cruise 
 

Mark your calendar 
for next year. 
It’s always the 

third Saturday in 
July. 

http://www.TotalFrenzy.com


P. O. Box 400 

200 W. Garza 

Slaton, Texas 79364 

(806) 828-6238     

Email: slatoncoc@sbcglobal.net 
www.slatonchamberofcommerce.org 

Inquiries about Totes-To-Go: 
 

Many of you have called the Chamber about a company called Totes To Go. Some of you have been contacted 
by them, have advertised or will be advertising with them. The Slaton Chamber of Commerce is happy to dis-
tribute the cloth grocery bags that they send. We have only agreed to distribute bags that promote Slaton 
businesses only. 
 

Be aware though, that there is a very long turn-around time from when you pay them until we receive the tote 
bags, months sometimes. Also, I rarely receive 100 bags in a shipment. The next shipment will have other 
advertisers. So, they are not sending me as many as they are apparently telling you. I have requested more at 
times for various events; as the agreement says I can do. But they fail to send them to me. They also don’t 
return calls.  The choice is up to you. If you want to call and see if the bags are here, feel free.  
 

Be sure to get contact information and details of your orders in writing. I have no means by which to follow up 
on any of these orders. We are not responsible for the printing and delivering of the bags.  
 

The Slaton Chamber of Commerce has terminated our arrangement with them based on the feed back we 
have received from our business community. We apologize for any inconvenience.  
 

If you need contact information this is what I have: 
 

Totes to Go    Phone: 1-800-778-6308 Fax: 817-633-0828 
2921 Ave E. East     1-800-778-2578  
Arlington, Tx  76011     1-800-778-6304 email: totestogo@universalad.com 
       817-633-3072  website: www.universalad.com 
 
Leslie Robinson, Office Manager 


